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Abstract

The obfective of this research paper is 1o erhance the presentation skills im oral
communication of the studenis at the University of Computer Studies, Yangon, and to gain the
studewmts' confidence. Oral communication is an essewtial role in any acadeniic or
professional world In oral communication, oral presentation takes place in evenavhare and
it alsp plays an essential role in any academic or professional sitwarions. The oral
presentation can give a chance fo share informarion and dmowledye with each other. 1 is
important for MC Sc candidates ar the University of Computer Studies, Yangon, because
they often attend seminars for their theses and oral presenrasion skill can help the students a
lot. If the studenis have more and wwore confidence, it’s sure that they will make effective und
successful presentalions. To present successful presentation, it depends on the ability of the
prasenter, who naeds to be skilful in planning, organising, and delivering a topic effectively,
Sluently and confidenily in any situation. It is hoped that this research paper will provide for

the develupment of the preseritation skills of anyone whe wants tv make preseniations.
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1. Entroduction
This rescarch paper is intended for the M.C.5¢ students 1o help them attend seminars

for their theses and (o promote their aral fluency. Oral cammunication plays an essential role

among human beinpgs, [n oral communication, especially, i1is considered that the preseatation

skill is the most imporant for the M C Se students and others, 18is noted that the presentation

il is the most useful thing in any sitwation sech us academic or professional sinutions, Oral
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cormununication is the verbal and non-verbal interaction with an awdizace (o share thoughs,
information, ard feelings. To speak fluently and confidently in different situations is a central
human need and an essential goal of education.

Mosl of the students are silent in public speaking because they fecl anxisty when they
think aboutl giving speeches. Teachers have to encourage the students who are afraid of
giving speeches. Listening native speakers’ speeches in every leisure time can give the
opporiunity to develop their presemanon skills, to increase their conflidence and lo improve
their pronunciation. Niowadays, our country, Myanmar, is a member of ASEAN countrigs and
the teaching swaff and all the researchers working under the Ministry of Science and
Technology need (o have presentation skills because they frequently auend the mectings,
seminars, workshaps and eonferances held among the ASEAN countr{es. On these occasions,
they may have 10 read papers, discuss some topics and matters, and exchange information on
technigues and technical know-how. Therefore, the presentation skills should properly be
enhanced for effective presentation.

In this paper, how to develop the prescntation skills in oral conmnwaication o e
M.C Sc candidates at the University of Compiter Studies, Yangon, will be discussed. All the
M.C.5¢ candidates often attend seminars for their papers, 5o they need to develop their

presentation skills. Therefore, in this paper, the presentation skill is emphasised in oral

conmunicalion.

2. Literature Review
In order 10 develop the presemtation skills in oral cormmunication, it is necessary o
study the brief descriplion of comrunication, the importance of oral communication,

different purposes of oral presentation and some impontant features of oral presentation.

2.1 Deseription of Communication

Everyone communicates in a variety of ways. Conununication is the process of
transfernng 1deas or thoughts frem one person w another for the purpose of creating
understanding in the thinking of the person recorving the communication. Someatimes people
communicate orally, other times in writing Communication is the process of sending and
recciving verbal and non-verbal messages 1o create shared meaning. Speech communication
is defined as a process Involving the symbolic relatignship between a comnninicalor and one
or more receivers, hirough the use of aral-verba! and nore-verbal messagzes. Comumaiicalion is

Nol & static phenomenon. It is 4 dynamic, ongoing, and continuous process. Gerald Miller, a
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noted communication schelar, has said thal communication “refers 10 a way of parceiving and
responging to the world in which people live’". The communication 1s successful when the
sender and receiver achleve mutual understanding regarding the topic discussed.
Communication is both vgrbal and non-verbal. Verbal messages are made up of
spoken words. Won-verbal messages are the signals sent by any other means, such as with
people’s hands, body, face and eyes. Finally, prior cxperiences and cultural background, as

well az expectations, influence the meaning people attach to a particular message.

2.1.1 Key Factors in Successful Communication
There are six factors in successful conymunication: conceiving the message, encoding
the message, selecting the communication channel, decoding the message, Interpreting the

message and feedback,

2.1.1.1 Conceiving the message
The communicator should consider the bast means of getting their message across
and remember thai iiming is imporant. He or she should study his or her recipieni(s)

carefully and pitch his or her message to suit their particular needs.

2.1.1.2 Encoding the message

The communicaior should choose the medium {or meadia mix) in which to encode his
or her message thoughtfully, Graphics and pictures have immediaey and can be emotive;
words and numbers convey detatl but may be dull; the spoken word is fast hut may leave nu

record.

2.1.1.3 Selecting the eommunication channel

The Information Technology revolution in electronic vffice equipmant has made an
array of telecommunication channels available — computerised telephones, mobile phones
and pagers, fax, electronic mail, ete. alengside their raditional paper-based counter-parts. All
embrace a trade-off between speed, cost, simultaneous receipt of message, confidentiality and
so on. Su, 5omeone maxes sure he or she has made an intelligent decision on channel

sclection before depatching his or her message.

2.1.1.4 Decoding the message
Thu spate of messages arriving in offices has grown enormously in the pasl fen years,

Thoughtful systems are thercfore pecessary todav (0 ensure that Inponant inconing
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they deserve, that all messages are routed promptly and that

messages are given the priority
This implics that the receiver 18 equipped to understand,

time is taken to absorb their meaning.

perhaps, abstruse and technical jargon.

2.1.1.5 interpreting the message
As a result of the subtle and, indeed, sometimes devious re
received message may conceal a

lationships which exist

hetween himan beings, the explicit or overt meaning ofa
hidden meaning.

Tn such ways, superficial feelings are phrased - consciously or wnconsiciously — to
e often communicate in a kind of code which is meant t©
herefore for the message

reveal underiying ones. And peopl
exclude others not part of an inner circle. It is always important {
veceiver to devote sufficient time and reficction to ensuring that incoming messages are

interpreted correctly.

2.1.1.6 Feedback
Unless the sender is provided with prompi and unambiguous feedback, then the

communication process is likely to be frustrated. The receiver, then, however busy, must take
immediate steps to provide feedback. For example, person-to-person oral commiunication &nd

wriilen messages,

2.1.2 The Process of Communication

Communication is the process of creating or shanng meaning in  informal
conversation, group interaction, or public speaking. To understand how this process works,
its essential elements arc described: paticipants (who), messages (what), context (where),

channels (how), interference (distractions), and feadback (reaction).

2.1.2.1 Participants
The participants are the individuals who assume the roles of senders and receivers

during an interaction. As senders, participants form and transmit messages using verbal
symbols and non-verbal behaviour, My receivers, they interpret the messages and behaviours

that have been transmitted to them,

2.1.2.2 Messages
Mesgages are the verbal utterances and non-verbal behaviour to which meanings is

altributed T icati P Rt T i ’
b durtng communication. To understand hosw messages arc created and received,



people need to understand raeanings, symbels, encoding and decoding, and fomn or

organization,

{i) Meanings

Meanings include the thoughts in one person’s mind as well as intgrpreiations one
makes of another's message. Meanings refer (o the ways that communicators muke sense of
mesgages. It is important (o realize thal meanings are not transferred from one person (o
anpther, but are ceeated together in an exchange. Some communication setiings enable

participants 1o verify that they have shared meanings,

{(i1) Symbals
Symbols are words, sounds, and actions that scek to represent specific ideas and
feclings. As Lhe presenter speaks, he or she chooses word symbols to express his or her

meaning.

{iii) Encading and decoding
Encoding is the process of putting writer's thoughts and feelings into words and non-
verbal cues. Decoding is the process of interpreting another’s message. Qrdinarily someons

does not consciously think about either the encoding or the decoding process,

{iv) Form or organisation

When the meaning people wish to share is complex, they may need to erzanise it in
sections or in a certain order. Message form is especially important when one person talks
without interreption for a relatively long ume, such as in a public speech or when reporting

an event W a celleague to work,

2.1.2.3 Contexts

Context is the setiing in which a communication encounter occurs, including what
precedes and follows what is said, The context affects the expectations of the participants, the
meaning these participants derive, and their subsequem bDehaviour, Cuniext includes the

followings:

(i) Physical context
The physical context includes its location, the environmental conditions (terperature,
lighting, and noise level), the distance Letween communicators, seating arrangeineats, and

time of day.
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(i) Social context

The social context is the nature of relationship that may already exist between the
participants, Whether communication takes place among  family members, friends,
acquaintances, work associales, or strangers influences what and how messages are formed,

shared, and interpreted,

(iily Histarical context
The historical context is the background provided by previous comrnunication

episodes belween the participants. It influences understandings in the current encewnter,

(iv) Psychological context

The psychological context includes the moods and fgelings each person brings to the
nterpersonal encounter. '

{v) Cultural context

The cultural context includes the values, attitudes, beliefs, oricntations, and
underlying assumptions prevalent among people in 4 society. Culture penefrates into every
aspect of people’s lives, affecting how they think, talk and behave. When two people from

different cultures interact, misunderstandings may ocewr because of the cultural variation
between thern.

2.1.2.4 Channels

Channels are the pathways through which messages are communicated between
seader and receiver, Oval commiuaication uses multiple channcls; howewver, the most comnion
channels are the auditery channe! and the visual channel. The visual channel is what the

receivers see. The auditory channel is what the listeners hear,

2.1.2.53 Inlerfercnce

Interferenice is any barrier 10 the ¢comununication transaction. Exiernal or internal
interference distracts listeners from the message. Extemal interference refers to barriers
ocewnng outside the speaker or listeners, and may be auditory or viseal External visual
Inerfaence may ocour when a classmaie enters the room while the speaker is presenting his
or her speech, when a police officer makes an arrest outside his or her classroomns window, or

when audience members are passing notes.
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It is non always possible 0 eliminate external inlerference, but ¢ffective public
speakers attempt o reduce its potential impact. Good speakers alvo modify their delivery to
reduce the potenial for inicrna'! imterference, which may be physical or psychological and
may occur within the speaker as well as within the listeners,

Effective public speakers should limit the potential of external and internal

interferénce that can impede listener’s understanding,

2.1.2.6 Feedback '

Fecdback refers to the reactions and responses 1o messages that indicate to the sender
whether and how that message was heard, seen, and interpresed. Feedback can be expressed
verbally through words eor non-verbally through body language. Fecdback is given
continuously when one 1s listening to another, if only by paying atiention, giving a coufused

look, or showing signs of boredom.

2.1.3 Differences between Ora) and Wrilten Communication

Attention 10 and practice in either speaking or writing will have a helpful effect on the
other. Good writing should have the vitality of spoken language, and the speaker can benefit
from making a conscious cffort to improve his or her vocabulary and to use correct
grammatical construction. For both speaking and writing, language should be ciea:., vivid,
and appropriate.

Oral comrunication is characterised by (1) short words, (2) a moderate to high level
of repetition, (3) concrete terms, and (4) the use of contractions, Speaking and listening are
the comenunication skills people use most. Given a choice, most people would rather talk 1o
each other than write (o each other. Taiking takes less time and does not involve Composing,
typing, editing, retyping, duplicating, and distributing the message.

More important, oral communication provides the opportunity for feedback., When
people communicate arally, they are able to interact. They can ask questions and test ticir
understanding of the message, they can share ideas and work wogather to solve problems,

Books, manuscripts, and printed material make use of the wrilten communication. 1
sameone looks at the payes of this or any other bouvk, he or shic will notice that the written
words differ rom the way people talk. The statements are longer and more complicated, and
because peaple can go back and reread them, there is less repetition. The writer is more
foimal, less direct. The writer can deal with subjects that are more complex or abstract than

can the speaker.
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tu short the speaker enjoys o waur advaniags vver G writer Bocausa o the dicea

relationship between the speaker anad the adivaee,

2,14 The Impartance of Cral Contmunicakiom

Peop];; i ke Dstess and p'l‘ﬂfk‘:-'nﬁil.‘”.ilt sl ds \.‘lL‘ilI'E}f" J.!.CE.HQ\_\PIL‘IJL".C e i-l“}‘l'fl't-'ll“ role
that ol and written communiention play in et daysto-day rowiine. Profossionads aml
business people T compaties raoging from Melunsell Douglas, Shell Oi, and the Monsanto
company to small, single-owner retail business believe that twe mujor couse of work-rekued
troubles i3 commuanication,

The vole of conununication, particylarly persuasive conymunication, is also crucial for
the sctentist, As the institkional character of science prows and the seientifie fepects of work
v ingtitutions become more mportant, rescirchers will need befter communicatve
capabilities.

Cushman and King cmphasise the huportance of eral communication. In the final
analysis it is the lnnovative, adaptable, fexible, efficient, and rapid use of infornation and
communication which allows av organisation to reorient rapidly and suecessfully in o volutile
business environment. Oral communication skills have, in fact, besa found to be the second
most job skill by the American Soclety of Personnel Administrators. Even Business colleges
have begun o recognise the importance of communication skills in business success and
many have begun to offer theill own communication elasses.

The importance of impioving communication skills in the business environment
cannot be gverestimated, Many employees already have clfective commrunicntion skills that
they have learned through school or tluough their own personal e¥lors, Others, however,
have a long way (0 go. Employers should develop ways to assess these skills and 1o provide

appropriate training where necessary.

2.2 What Oral Presentation Is

According o Nick Brivger and Jeremy Confart, an eral presentation is a prepared
talk given by a speaker (the transmitter) 0 one or more listeners (e receivers). To be
cffvctive, the speaker's message must pass 10 the listeners = 1t miust be heard and correctly
understood,

Making a good aral presentation is an art that iavolves atiention to the needs ol the

speaker's audience, vereiul planning, and attention to dehivery.
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Jefirey | Fox defines presentation as “something offered or given, a descriptive or
persuasive account, for the attention of the mind”. When someone thinks of a presentation as

a gift, it takes on a new meaning. As a presenter, he or she should offer a gift for the mind.
In this discussion, the writer is defining a presentation as different from a speech, He

or she thinks of & presentation as a “working speech™. It is a practical, content-driver, specific,
detailed treatment of a topic. A prasentation focuses on informing. The information helps the

product or service, Very often a presentanon includes visual maierials such as slides, charts,
and samples, as

audience. It gducates, provokes discussions, creates debate, enhances decisions, or sells a
brochures, well as

work sheets,

blueprinis, presemiation  books,
many audiences and gives many types of presentations. That is why the speaker needs to

-

demonstrations, role-play, music, or some type of audience experience. The presenter has

develop this most basic skill.
presentation must be the speaker’s audience. Sometimes he or she does not know much about

Presemiations are similar to speeches in some ways, As with a speech, the focus of a
his or her audience. The presenter needs to know so he or she can create a presentation that

interests them.

2.2.1 Dafferent Purposes in Cral Presentation
There are three main purposes in oral presentation: the informative purpose, the

persuasive parpose and the ceremonial purpose.

2.2.1.1 The informative purpose

The primary purpose is 0 share knowledge and crsate mutual understanding.
Informative speaking shares knowledge with listeners by answering questions such as “who”,
Yhow to”, and “how does”. Informnative speakers are

;lwhy)l,
cssentially teachers who answer questions aboul objects, events, places, people, processes,

“when®, “what”, "where”,

procadures, concepts, or [s5Ues.

The informative speaker’s goal is to help iisteners understand a topic in the same way
the spcaker does by shaping their perceptions of the topic and what they need to know about

Informative speeches are about peopls, objects, places, events, processes, concepts,

i,
conditivng, and issues, Regardless of the topic, i1 is imporlant to design the speech so that the
introduction contains an atlentlion getter and a clear goul, or thesiy stalement. This enables the

audicnce 10 know where 1he speaker is going. The goal statement must be Specitic and
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inclade the word inform. The goal staiement is followsd by the emumeraied pre
topics that will be covered in the speech.
How an informative speech 18 organised depends on the topic and specific goal,
' logl i asu i i ative
Comunon schemes inciude chronological, topical, casual, and spatizl. Some inforrmat
specches toke a problem-solving approach, although that style is used more often to arganise

persuasive speeches.

2.2.1.2 The Persuasive purpose

Persuasion is the process of influgncing other people’s attitudes, beliefs, values, or
behaviowrs, Persuasive speaking is the process of influencing attitudes, beliefs, values, or
behaviours through a public speech. OF all the aspects of public speaking, persuasion s the
most complex and the maost difficult. The persuasive spea'er develops an argurnent in support
of a position on a topic. The persvasive speaker, but in addition hopes to influence listeners to
agree with a position and someiimes to take action as a resuit,

Persuasive speakers want 10 lead listeners toward agreement. But the agreement must
be wvoluntary and not based on threats. Persuasive speaking is the most complex and
ché.]!enging kind of public speaking but potentizlly the mest rewarding. Effeciive persuasive
speaking is important for a speaker and it can also force reevaluation of the speaker's
positions, as wcll as improve his or her ability to defend them. Finally, being able to judge
how well others use persuasive speaking technigues can help the presenter improve his or her

own effectiveness as a persuasive speaker.

2.2.1.3 The Ceremonial purpose

Special events often require public ceremonies characterised by speechimaking. A
tuncheon for presenting a new executive of an orgarusation or rewarding a long-time
employee fur exemplary service calls for a public presentation. A speech whose PUrpose is
primasily ceremonial concerns the exchange of informarion about the specific oceasion and
the people involved in the situation. As Wayne Minnick points out, “The speaker dues not
ait primarily al increasing the audicnee's knowledge or changing their auitude, but seeks (o
perform a ceremonial function thar calls for the stimulation of the audience’s feclings and a
teightened awareness of their reason for assembling”. The occasion or ceremonial Function
determines what message content is appropriate. Speeches 10 entertain — that 18, ones intended

to hurnour or bring personal pleasure o an audicnce - are wsually considered ceretmondial.

10




2.2.2 Seme lmporant Features of Oral Presentation
Some amportant features of aral preseniation are: using visual aids, analysing

audicnces, selecting the topic, using language and organising the speech.

2.2.2.1 Using visual aids

Presentational aids help explain the ideas in a speech. They are usually visual, audio,
or audiovisual, Visual aids include actual objects, models, photograghs, drawings and
diagrams, graphs, and charts. Audio zids focus on sound and include things such as rausical
recordings, conversations, interviews, speeches, and environmental sounds. Audiovisual aids,
such as videotapes and computer-generated slhide show presentations, combine sight and
sound. Occasionally, presentational aids appeal to the othsr senses of touch, smell, and taste.

By supplenienting words, presentational aids maXe {deas more ¢oncrelz and clear For
listeners (e g, Mitchell, 1987). By using presentational aids, people understand things better
when they can actually see or hear them. Presentational slide shows such as those eonstructed
on software like PowerPoint have become essential for successful public speaking in business.
Studies suggest that presenters who use good computer-generated slide shows are rated as 43
percent more persuasive than those who do not (Antonoff, 1990). The problem is that mamny
people do not have the raining o create effective slide shows (Baoher, 2003).

' Using visual aids can enhance a speech and this can help message clarify. And then,

presentational aids increase listener retention and convey information concisely.

2.2.2.2 Analysing audiences

The audience analysis always plays a major role in the organisationa) process. That
information helps speakers to gauge the level of the audience’s knowledge. Sometimes, there
is a tendency to overestimate that leve] but the presenter should not automatically assume that
audienice members know whar he or she is talkin g about. If the presenter give an informative
speechy, he or she likely wili have had some personal experience with the topic and have
supplemeznied that knowledpe with further research into the area. This stands the speaker in
£00d stead 1o offer his or her insight.

The speaker’s audience analysis also helps him or her to decide what information wil
be most interesting 1o listeners. The preseater can tnclude facts, statisiies, and stories that

relate directly lo them and this works to make the presemiation come alive,

2.2.2.3 Selaeving the topic
The first step in specchmaking is choosing a topic. Usually the speech topic is

determined by the oceasion, the audicpce, and the speaker’s qualifications. In a public

11




speaking class the situation is different, Most of the presemter’s speech assignments wilt not

come with a designated topic. When the presenter chowses a lopic, he or she should select the
topic which is not very casy angd very difficult for the audience. And then, the presentsr
should alse choose the topic which the audience can be interested. If the speaker gets the
audiences’ interest, the lopic he or she presents can go away with the audience after the

presentation and can inform the listeners cffectively.

2.2.2.4 Using language
Using language is one of the important factors in oral presentation. If the prasm.uer
uses many long sentences, mare appropriate to a paper than to a speech, and many zechﬂ.! oe!
terms, although the content is interesting, the audience find the speech difficult and bf;'rmg.
Specifics of the nature of langnage and its implications for speakers are given by lookmg" i
three major goals of language and style — clarity, vividness, and inclusion — and strategies
that can help achieve them. ;
Carefully chosen words maintain audience interest by increasing the clarity of J,de:«:ﬁ,
arolising emotions, and fostering a sense of inclusion. Language either increases clanty
through concrete and descriptive word choices or confuses listeners by being abstract and

ambiguous,

2.2.2.5 Organising the speech

Organising the speech is the process of putting the speaker’s ideas and information
together in 2 way that will make sense to listeners. It includes speaker credibility, speaker
confidence, audience interest, lime sequencing which are essential to create well-organised
speech. Althnugh every speech should have an introduciion, a body, and a conclusion, not alt
speeches thal have these components are well organised. Effective speakers organise their
main points logically, develop their introduction and conclusion thoroughly, and outline the
speech comnpreliensively. Because the goal of any communication transaction is to make
sense 10 the recejvers, clear organisation is always important, and public speaking is no
exception. Because lisleners must understand fie speaker based on hearing his or her ideas
only once, it is crucial that they can follow hirn or her throughout the presentation.
Consequently, speech organisation has a unique set of gtiide lines. Organisationa) skills will
Improve not only the speakec’s public speeches but also his or her persenal and professional
sech not

only can raintain the audicnee’s interest, hut alse can help his or her audience underst

and remember what the speaker has suid,

life. Clear arganisation also helps redice public spraking anxiety. Well-organised sp

and
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3. Data Analysis
Be students are

According to teaching cxperiences, it is found that most of the M.C.
teashers

weak in presentation skill, Most of the students are afraid of public speaking when
asked then to present the familiar opics, At thal {ime, mest of thern were sitent and they dare

not stand wp in Gront of the class, They have got proper knowledge about the topie but they

confidende. The M.C.5c

lack confidence. To be a good presenter, it is imporiant 10 have self-
s, To be a

poad presentation slaitd
ities. If they get plepty of time
hey can also chare their

students afien atiend seminars, therefore, they necd 1o have
good spealer, teachers have 1o practise in doing spcaking acliv

1o practise, They will have a good knewledge in presentation and i
presentation skill of English
[ater, it is hoped that

knowledge to others, So, they want to imprave language. They
sentation skills.

are satisfied with their improvemsnt about their pre
y in academic world but alse in

MC.Sc students will have become gaod presenters pot onl

business world.

4. Findings
1e presentation skills of the M.C.Sc students at the University of
of the students are weak in this skitl.

in the academic

Observing 1
n, it is found that 0%
University of Computer Stndies, Yangon,
—one and twenty-three. They have already

Computer Studies, Yango

The M.C.Sc students at the
year (2007-2008) are betwveen the ages of twenty
had more than ten years exposure to learning English. Most of the students are very interested

in English and always try to improve their language skills. Even though they have fairly

knowledge of language, most of them dare not present their points of view. Som
does not mean that they have not got knowiedge.

e students do

not even stand up in front of the ¢lass. It

They have lack of experience and confidence.

‘The students express that they need the help of their teachers and they nced to practise
in improving thelr presentation skill. They come to know that the presentation skitl is very
useful not only inside the classroom but also outside the classroom. Most of the tenchers are
interested in teaching oral presentation skill. The tcacher has 1o try to encourage for
improving their students’ presentation abilities.

Thercfore, some activities such as discussion, simulation, role-play and debate are

recomwnended for their oral presentation skill and competence.

5, Discussions and Recommendations
Oral presentation skill is the most important skill in vral communication and it is one

of the most significant features of Science and Technology. The M.C Sc students at the

13



University of Co
an L .
Wputer Studies, Yangon, face oral presentation when they attend scrunars

for their theses. This ski| Sroom.

5 1 I gives students a lot of benefit both inside and outside the ¢las
Y applyi - .
PPLYIng orel presentation, the students can share their ideas in a thesis. Therefore, the

teache : ;
F sheuld consider the réquiremnents of the students.

The teacher shoutd always spend a few minutes afier an activity discussing it with 1he

class. The students are because they are not familiar with the

afraid of presentation activities
o think about the topic

skill they handle. To cope with such problems, the teacher needs t

which his or her studemts will be interested in. Finally, the teachor should ask the students do

the activities which are not very simple or very sirange once a week. By doing this, they will
have got a chance 10 prepare for their theses or seminars. In additions, the teacher asks them
10 listen to the tapes or walch movies.

: as i kiils.
The teacher should encourage students to get confidence in cral presentation skills

Later, they will be competent in their oral presentation skills.

6. Conclusion

Oral presentation skill is very important in oral co
academic or professional sttuation. It is considered that this paper wil
them an effective and successful oral

mmunication. It is essential in any
| help the M.C.S¢

students communicate well. It can also give
owledge, attitudes and skills. The MC.5¢ students often atend

presentation, the presenter’s kn
seminars, therefore, they need to have good presentation skills to present or submit their
theses cffectively. This skill provides them a lot of benefits not only in educational but also
professional field. Qral presentalion taXes place in everywhere and it is very useful for both
acadernic and business world. The teacher needs to encourage and practise the smdents o
tmprove their preseniation skills, consequently, they can get confidence more and miore when
they attend seminars. Thercfore, in this paper, the imporiance of communication, oral
presentation, purposes and the impertant features of oral presentation are highlighied,

Finally, it 15 hoped that this research paper will be appropriate and useful for the

candidates who want (o develop their presentation skills and wanl to make an effective and

suceessful preseniation.
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